








op, onder meer met dichrer Ha-
gar Pecters, relevisiepresentator
Raobert ten Brink, wetenschaps.
journalist Mark Micras en priesrer/
dichter Huub Ousterhuis. Voor de
cerste uitzending is gedaperimen-
teend Mt cen iINfervicwscssic van
de Gids. Voor latere afleveringen
van Café dr Licfide is hier ochter
van afgezicn, omdar het logs-
tick/productioneel e ingewikkeld
werd. Wel ajn alle Gidunrerviews
online gezet op wwwrpranl cafi-
delicfde. De interviews zullen in
bewerkre en uiggebeeide vorm ook
in bockvorm verschijnen in het
voorjaar van 2009,

met onder meer VI'RO-documen-
taires over de Bijlmer en Polygoon-
materiaal. Ook wend er een exrra
Placey van Herinnerisgy gemaake in
de vorm van een interview met de
oprichter van her Bijlmermuseum.
Op Radio | zoomde de VRO
sowvel in op de actuele stand van
zaken in de Rijlmer als op de
mythe-Massuth in her uur Holland
Do, Op Nederland 2 ok Andere
Tijden (VPRO/NDS) cen parallel
miet de geschiedenis van de Bijlmer
door de bouwplannen van Lelvstad
e PECOMSINICTen.

Daarmee is 2008 voor de Gids
inhoidelijk cen goed jaar geweest,

YPERC GIDS

E&z2'
Characteristic of vero-
annuals are that they differ
each year. According to the
jury the annual is as usual
well designed. This time
applies that on a firmly
inviting notebook, packed
information, and thus a very
well informative report and
a sound book of references.
Compliments were there
also for the vero itself,
who dares of giving young
talents a chance. That brings
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Arjo Wiggins World is leading manufac-
turer of creative and technical paper. Arjo
Wiggins has operations in Europe, North
America, Latin America and Asia.
Through a strategy of constant innova-
tion the group provides clients with high
added-value environmentally-friendly
products. Lecturis: In your capacity of
marketing or communications manager,
you do not make concessions on the
presentation of your corporate identity
and products. You know that your clients
and stakeholders expect a confirma-

tion of your quality image in each and
any of your corporate communica-
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Stedelijk Museum Roermond and Visual
communications Maastricht. A photo
project on immigrant 1e generation
mothers and 2nd generation daughters
in Roermond.
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And excurion to Metafora and a col-
laboration project with the Art Faculty
Barcelona University.

Excursions

« International Documentary Festival
Amsterdam (1DFA)

« Nederlandse Filmdagen Utrecht

« Rotterdam Filmfestival

« Instituut Beeld en Geluid Hilversum

l'i.l:n. weede mmlm-nli.!k prosduc- Vioor 2009 staan de losse verkoop, a risk with itself but also tions. Whether it is an annual report, a « Filmfestival Maastricht
"F ging over 40 faar Bipler en de ongang met de "I‘“’fk“'-' adver- ! corporate brochure, or a product leaflet: « Barcelona Metafora
wias gebaseernd op het gegovendar rentiemiarke en hee vitbouwen van withnessed by the annual « Hasselt Fashionmuseum: Hannelore

het op 25 november 2008 precics
40 jaar geleden was dat de conte

het merk VPRO Gids op papier en
op internct hoog op de agenda.

report—chance on success.

Lecturis produces printed matter that
through its superior quality greatly

Knuts [ Ultramegalore - photography

bewoners hun intrek namen in hin Assignment: enhances your chance of making a differ-  « Piet Gerards Ontwerpers
womting in de Bijlmermoer. Bijzon- Hilversum ence to your clients. + Noorderlicht photo festival
der dit keer was dat cronsmediale Design: € S t « Mois de la photo Paris

amenwerking tof stand kwam

op initiatief van de Gl Verschil-
lende platforms haakeen aan bij het
idee aandache re besteden aan de
vergeten architeer van de Riflmer,

Academy Beeldende Kunsten
Maastricht (Berry Godec,
Homo Ludens)

On strategic reseach and media use
Mattmo aims to realize projects that
touch people’s imagination, leave a last-
ing impression, give new insights and in

« International photofestival Knokke.

Projects, regular projects
with external parties

e it eh i il vikodia E a unique and structural way contr.ibu.te to T.’hey are a regular Part of the educa-

Siegfiicd Nassuth. In de Gidk van = the perceptual values of an organization tion and take place in the last semester

25 november stond cen groot < or a product. Mattmo develops strategic in the third grade studies of Visual

omsligverhaal over de wonder- | 2 communication concepts for a variety Communication. These are real produc-

lijle levenshoop van Nassuth en 1 of organizations. They help companies, tion projects with a strong collabora-

rijn even gepresen als verguisde 1 S governmental bodies and cultural organi-  tion with third parties. These are not

geovckind de Rijimer, In dexclfide ': o zations in defining and disseminating case studies but projects with research,
Et’“'ﬁ'k programmeerde , Grclicdends 1 z their identity. Through the identity they media use, visualization, products and
152 TV cen wecklang Bijlmer-telcvisic, L 153 bring out the core values of a company, presentations.

organization or product.
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On 25 years pop photography.

< il

On History of typography and the actual
use of typography in print and screen
use.

Special projects

Special book project for Her Majesty
Queen Beatrix, queen of the Netherlands
in coproduction with cBs Heerlen.

, E
Viscom takes part in Atelier Tipografic 2.
This is initiated by Hans Bockting, Dinu
Dumbravician, Piet Gerards, and Marjan
Groot, in cooperation with the Association
of Dutch Designers (BNo), Grafische
Cultuurstichting, University Leiden,
Design Austria, Typografische Gessellschaft
Austria, Universitatea Nationala de Arte
in Bucuresti.The project is supported by
Youth in Action and Pictoright.

Workshop Visual communication ABkM
and Communication and Media Design
Maastricht.

« Project Filmhuis Lumiére:
bumpers and leaders

« Project Limburg Symphony Orchestra:
Image projection during the concert

« Project Photojournalism with photo-
journalist Harry Heuts & De Limburger
newspaper

« Project Photo exhibition on the theme
Healthcare education in the hospital
azM

« Project Calendar: concept and design
for the calendar of Andi printing
business

« Project Westelijke Mijnstreek in col-

laboration with Gemeente Sittard-Geleen:

theme visualization with photography
the changing environment

« Project Opera Zuid: multi media pro-
duction with opera stage

« Project Bonnefanten: video and interac-
tive use

« Project Gemeente Maastricht:
videoproduction

« Project ABkM: bumpers and leaders.
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A selection of Visual Communication 2009 - 2010




graphic .&nwﬁ.“. e
Stefano Falco
. Tim mwmmm:..m Bioly
. Peter Szustka
ﬁ Julia Wibbing
. photographers
Theo Derksen
Sinem Bingélo
Mona Deus
- Wendy Senssen
Sina Stieger
- translation
- Anna Sting h
. special thanks to
Piet Gerards Ontwerpers
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